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Das Magazin: 

Das Fachmagazin retail trends stellt neue Entwicklungen für den Einzelhandel in der Praxisanwen-
dung anschaulich dar, liefert fundierte Hintergrundberichte und gibt Entscheidungshilfen bei der 
Auswahl der passenden Lösung. Das Magazin erscheint in englischer Sprache.

Die Themen: 

POP/POS Marketing, E-Commerce, KI, Virtual Reality, Business Intelligence, Retail Technology, Be-
leuchtung, VM, Ladenbau und -design, Energiemanagement, Sicherheit

Der Business Mirror: 

Hier präsentieren sich Lösungsanbieter mit 
Ihren Firmenprofilen und Produkteinträgen.

Epaper-Ausgaben: retail trends (Deutsch), retail trends (Englisch)
Auflage: 8.000 Exemplare
Verbreitung: Versand und Auslage auf diversen Veranstaltungen und Kongressen.

Die Leser: 

Unsere Leser sind IT-Verantwortliche, Einkäu-
fer, Architekten und andere Entscheider aus 
den Bereichen Einzelhandel, Großhandel und 
Industrie. Das Magazin eignet sich hervorra-
gend für Verantwortliche aus dem Handel als 
Entscheidungshilfe für zukünftige Investitio-
nen.

86 % der Entscheider sind Geschäftsführer 
bzw. Inhaber.
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Focus topics: 
digital signage, customer 
analytics and click&collect
When shopping online, users reveal 
details about their shopping habits 
with every click –  in contrast to the 
stationary retail world, where the 
customer often remains a stran-
ger. Therefore, it is quite difficult 
for  retailers to present suitable 
products to relevant customers or 
even reach their audience at all. In-
store analytics help to gain valuable 
insights of the customers' behavior, 
which enables shop owners to im-
prove their business performance 
and optimize the shop portfolio ac-
cording to the customer needs. Di-
gital signage will be another focus 
of Axis at the EuroShop.

You can visit Axis Communications  
in hall 6, booth E18. 
 

EuroShop 2017: 
PoS turns digital with IP-video
Online shops changed the rules 
of the game in retail radically. Ho-
wever, retailers are taking action 
and are now focusing on a digital 
point-of-sale (PoS). Together with 
its partners Spinetix AG, Turbina 
Energy AG and Vizualize, Axis Com-
munications will be presenting the 
latest innovations in the field of IP 
based solutions for the retail sector. 
Additionally, the Gruppe Nymphen-
burg Consulting AG will join Axis to 
demonstrate how the data – collec-
ted by IP-cameras – can be analy-
zed and utilized.  

BUSINESS-MIRROR
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85737 Ismaning
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with the focus on high-quality refri-
geration units and a sales-boosting 
atmosphere.

COLD ROOM CONSTRUCTION
We assist and supply international 
customers from the food industry 
both in the reorganisation of exis-
ting plants and new installations. 
Sophisticated construction tech-
nology enables us to provide cold 
rooms and freezers of any size and 
design, such as glass or walk-in ver-
sions.

An intensive exchange of ideas and 
experiences, a clear identification 
and understanding of customer 
requirements and budget-oriented 
planning are the essential corner-
stones of a successful project. We 
take on board our customers' wis-
hes and ideas to create effective 
and appealing interiors and fresh 
produce displays and storage con-
cepts. We also offer professional 
implementation of pre-designed 
concepts. Our integral approach to 
the entire process is a key element - 
from conceptual design through to 
complete installation.  

Visit us: Hall 13 / C01.

KRAMER GmbH with 220 emplo-
yees across Europe stands for deca-
des of experience and cross-sector 
innovation. The company's scope of 
services covers the complete value 
chain, from planning to production 
and assembly to turnkey project 
completion.

SHOPFITTING
We develop, design and manufac-
ture interiors for food stores and 
hypermarkets, the catering sector, 
butcher's shops, snack bars, de-
licatessens, fishmongers, as well 
as for bakeries and cafés. Bespoke 
solutions are standard at Kramer, 

BUSINESS-MIRROR

KRAMER GmbHSHOPFITTING and COLD ROOM CONSTRUCTION

SUSTAINABLE FOR NATURE
Our project is a high sustainability, 
entrepreneurial project that has 
grown over the years thanks to 
intelligent technologies evolving. 
It pursues its economic purpose 
interacting with the environment, 
society and its customers who then 
benefit from its activities. Conti-
nually improving quality of life is 
a fundamental part of this project.

THE POWER OF A 
GLOBAL ENTERPRISE
The global dimension is the one 
that best describes the achie-
vement by the Arneg Group in the 
international market. Its leadership 
position in the commercial refrige-
ration sector originates from the 
synergies created between the 
Group companies, in a wealth of 
knowledge and ideas circulating 
in a continuous flow of informati-
on throughout the production and 
distribution network of each cont-
inent. 

A way of working that, starting 
from the head office, have gua-
ranteed to Arneg leading results 
in terms of quality, innovation and 
environmental protection.

ABOUT US
International leader in the design, 
manufacture and installation of 
complete equipment for the retail 
sector.

SOLID ROOTS
Arneg was established half a cen-
tury ago based on those solid prin-
ciples and moral values typical of 
Veneto culture. It has grown pro-
gressively strongly believing in the 
effectiveness of production growth 
sensitive to important topics like sa-
feguarding the environment, ener-
gy savings and respecting people.

Arneg S.p.A.commercial refrigeration

Arneg S.p.A.  

Via Venezia, 58  

35010 Campo San Martino 

(PD) 

Italy 
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KRAMER GmbH

Stöckmatten 2-10

79224 Umkirch

Phone +49 (0) 7665 9359-0

Fax +49 (0) 7665 9359-199

info@kramer-freiburg.com

www .kramer-freiburg .com
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